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Summer 2011 was busy 

for the Center for Global 

Public Relations as the 

interns and volunteers on 

the Center’s staff worked 

on many projects.  

Since spring 2011, the 

Center’s social media 

services have seen a 

dramatic increase in 

usage. Website 

(cgpr.uncc.edu) traffic is 

up 45 percent since spring 

2011 semester, the 

Center’s LinkedIn 

connections have increased by 84 percent, and the 

Center has added over 175 followers to its Twitter 

account. The staff also gave the Center’s blog an 

exciting new look.  Please check it out at centergpr-

globalwiki.blogspot.com.  

Other projects during the summer have included 

revising the Center’s strategic plan, conducting a 

SWOT analysis, launching the Center’s sponsorship 

program by contacting international and 

multinational corporations in the Charlotte area, 
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S E P T E M B E R / O C T O B E R  2 0 1 1  

Call for papers :  2012 

Global Research 

Conference 

The Center for Global Public Relations (CGPR) invites 

practitioners, scholar/educators and graduate students 

across disciplines and from all professional occupations 

to submit competitive abstracts for paper presentations 

at the Second Annual Global Research Conference of 

the Center for Global Public Relations April 20, 2012, 

in Charlotte, North Carolina, U.S.A. Abstract submis-

sions of scholarly papers and case studies/position pa-

pers should revolve around the conference theme, 

“Communicating Beyond Borders: Building Relation-

ships Among Corporations, NGO’s and Governments.” 

See “Conference” on page 6 

The Center welcomes its Fall 2011 staff. Front Row (l to r): Sammie Jo Dellinger (Intern), Chelsea Wilde 

(Manager), Kate Brissenden (Intern), Dr. Dong Jin Park (Scholar-in-Residence), Ma Dao Quan (Scholar-

in-Residence); Back Row (l to r): Tetsuro Otsuka (Intern), Anna Craver (Intern), Dr. Dean Kruckeberg 

(Executive Director); Not Pictured: Patricia Mills, Ann Ittoop, Stephanie Yacono, and Emily Harloe 

Guest Column: Laying Down 

a Global Track for Research 

That Matters to the Practice 

2 

Manager’s Report 3 

Executive Director’s 

Remarks 

4 

Students Gain International 

Perspective In London PR 

Seminar 

5 

CGPR Welcomes New 

Advisory Board Member, 

Natalia Flores 

6 

One of the Center’s fall projects includes increasing 

visibility on campus through strategies such as this bulletin 

board in the Department of Communication Studies 

WRAPPING  UP  SUMMER ;  KICKING  OFF  FALL  

See “CGPR Updates” on page 6 
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By Frank Ovaitt, APR 

President and CEO, Institute 

for Public Relations and 

Advisory Board Member of the 

Center for Global Public 

Relations 

The Institute for Public Relations 

(IPR) Board has redoubled its 

focus on research that matters to 

the practice.  I want to share this 

direction and invite readers of The Blue Book to help set an 

increasingly global course of research. 

Dr. James E. Grunig has praised the Institute for supporting 

three kinds of research:  in public relations, on public 

relations and for public relations.  Dr. Grunig’s well-

considered and scholarly use of this taxonomy differs 

somewhat from how the IPR Board has used it as a guide.  

But here is IPR’s adaptation of the Grunig structure:  

· Research in public relations is used to guide and evaluate 

relationship-building and communications programs (in 

other words, planning research and measurement). 

· Research on public relations helps us understand what we 

as professionals do and how we do it (e.g., benchmarking 

and best practices). 

· Research for public relations establishes the social science 

underpinnings of our work (sometimes borrowed from 

other fields).  

 

IPR’s involvement in the first kind of research has been 

driven primarily by the Commission on Public Relations 

Measurement & Evaluation and its standard-setting efforts.  

As an example of the second kind, the Institute recently 

announced a partnership with the University of Southern 

California Annenberg School for Communication and 

Journalism to advance the methodology and distribution of 

the GAP (Generally Accepted Practices) studies.  But it is the 

third kind – the fundamental research of our field – that 

Trustees believe should be our primary focus. 

HOW IPR SUPPORTS RESEARCH 

Historically, IPR has played multiple roles in supporting the 

three kinds of research.  These roles may not be new, but 

today we perhaps understand them better. 

· Aggregator – Identifying, publishing and promoting 

important research from many sources, including IPR’s 

own volunteer commissions and Trustees. 

· Grantor – Commissioning new research and using awards 

to encourage research on high-priority topics. 

· Partner – Amplifying IPR’s influence and reach through 

relationships with organizations that we have traditionally 

considered partners (e.g., membership-based public 

relations associations, academic institutions and centers); 

and going forward, organizations more readily recognized 

by CEOs and other organizational leaders. 

· Interpreter – Drawing actionable insights and 

intelligence from research, and employing all 

communications channels (including our free website) to 

share compelling knowledge. 

OUR CURRENT PRIORITIES 

The IPR Board of Trustees, after debating dozens of research 

topics relevant to the practice of public relations, has identified 

its five highest-priority topics.   

· What drives choice and changes behavior?   What 

can we draw from behavioral sciences, sociology, 

psychology and neuropsychology to  apply to public 

relations practice?  What are the emotional and rational 

drivers of belief, commitment and behavior?  How do 

different stakeholders – and different generations – process 

differently in this regard?   

· Organizational communication.  Our new 

Commission on Organizational Communication is 

developing an agenda as knowledge aggregator, model 

innovator and thought leader in this area.   

· A broader context for social networking and what 

it means.  While others produce benchmarking, best 

practices and metrics around social media, our main 

interest is digging deeper into the true mechanisms of 

relationship-building, trust, influence and the socialization 

of ideas across the fragmented world of social networking.   

· Restoring reputation in an environment of 

extremely low trust.  Beyond benchmark trust studies 

LAYING DOWN A GLOBAL TRACK FOR RESEARCH THAT MATTERS TO THE PRACTICE 

Article continued on next page 

http://www.instituteforpr.org/
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By Chelsea 

Wilde, Manager 

At the beginning of 

the school year, it 

always happens. 

Teachers ask their 

students, and 

students ask their peers The 

Question: “What did you do this 

summer?”  

This summer, I was fortunate enough 

to spend three weeks abroad with 

Executive Director Dr. Dean 

Kruckeberg and 18 other eager 

International PR students in London 

for the International PR Seminar.  

The Seminar was one of the best 

educational and cultural experiences of 

my life. I loved interacting with the 

London-based practitioners, other 

students at Regent’s College and the 

locals at pubs, parks and trains. 

Applications are currently being 

accepted, and I encourage any student 

interested in international PR to apply.  

During the summer, the Center was 

staff by three highly capable interns and 

one volunteer (see cover story for more 

information).  

This semester, our staff is already off to 

a great start with a record number of 

interns and volunteers, all who are 

enthusiastic to increase the Center’s 

visibility and sustainability efforts. So 

far, the staff has been busy working 

on several initiatives, including our 

spring global research conference, 

our upcoming fall advisory board 

meeting, sponsorships and our 

Global Public Relations Resources 

and Services unit. 

With so many great projects and such 

a great staff, it’s shaping up to be 

another fantastic semester for the 

Center. I would encourage everyone 

to join our social networks on 

Facebook, Twitter, and LinkedIn and 

follow our global PR blog to keep up 

with our exciting initiatives and get 

involved with the Center!  

MANAGER’S REPORT: LONDON SEMINAR AND NEW CENTER INITIATIVES 

that track ups and downs, what can 

we learn from the deeper social 

science of trust?   What reliable data 

exist to identify the levers that most 

influence reputation today?  What is 

the future of organizational trust in 

a younger, G-20 world?   

· Models to predict the 

probability of public 

relationship outcomes.  Across 

countries and cultures, audiences 

and generations, what are the 

research-proven models to reliably 

predict whether and when public 

relations can affect outcomes?   

GLOBAL TRACK FOR RESEARCH, CONT. 

Ever wondered what it’s like 

to study PR in another 

country? CGPR staff member 

Morgan Smalls is spending 

her semester in Manchester, 

England.  

Follow her experiences at 

mosmalls.wordpress.com  

This direction should become 

increasingly obvious in everything IPR 

does.  It is driving a flow of detailed 

research proposals that IPR and its 

partners will consider funding.  Perhaps 

you have already noticed changes in the 

IPR research letter, website and awards 

as we focus on our roles as aggregator 

and interpreter of important research.  

I am sharing this with readers of  The 

Blue Book of the Center for Global 

Public Relations, not only to be as 

transparent as possible, but because we 

need your thinking.  Talk to me on the 

IPR website – and thank you! 

Congratulations to Frank Ovaitt, APR, who was selected as recipient of the 2011 

PRSA David Ferguson Award.  

The award recognizes the outstanding contributions in the advancement of public 

relations education on the part of public relations professionals. The award will be 

presented at the PRSA Conference in Orlando on October 15. 

Attention former CGPR  

staff members:  

We want to know what 

you’re up to!  

Please send us an 

update at  

CenterGPR@uncc.edu  

https://www.facebook.com/pages/The-Center-for-Global-Public-Relations/279881240034
http://twitter.com/#!/CGPR
http://www.linkedin.com/pub/center-for-global-pr/2b/747/a76
http://centergpr-globalwiki.blogspot.com/
http://mosmalls.wordpress.com/
http://www.instituteforpr.org/2011/08/laying-down-a-research-track-part-two/
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R E M A R K S  F R O M  D I R E C T O R  D R .  D E A N  K R U C K E B E R G  

By Dr. Dean Kruckeberg, APR, 

Fellow PRSA 

Executive Director, 

Center for Global Public Relations 

As the Center for Global Public 

Relations begins its fourth year of 

service to its stakeholders, it remains 

dedicated to helping public relations 

practitioners, scholar/educators and students worldwide 

coalesce into a global professional community that shares 

universal professional values and best practices.  To fulfill its 

mission, the Center provides myriad on-site, off-site and Web-

based research and education resources through its programs 

and its partnerships worldwide.   

As only a few examples, the Center’s Second Annual Global 

Research Conference will be April 20, 2012.  In March 2012, 

the Center also will partner with the Electric Power Research 

Institute and other organizations to sponsor a symposium on 

nuclear power and the public post-Fukushima.  The Center’s 

new Global Public Relations Resources and Services (GPRRS) 

unit is now fully operational and is searching for clients 

worldwide. The Center presently has two scholars-in-

residence, from Korea and from China.  Past scholars-in-

residence were from Australia and Denmark.  The Center’s 

“Traveling Road Show” made presentations in 2011 at North 

Carolina State University and at the University of Georgia.  

The Center’s Global Affiliates are helping the Center to expand 

knowledge about global public relations, including through an 

online forum.   

Of course, the Center provides many of its services to its global 

stakeholders through its website and social media sites.  In 

addition to its accounts on Skype and Flickr, the Center has the 

capability to provide web conferences and the ability to share 

photos of our events.  As evidenced in the data below that 

show growth from September 2010 to 2011, the Center’s 

social media have seen a dramatic increase in traffic as the 

Center continues to bring substantive and highly useful 

information to its stakeholders worldwide: 

Twitter: 

September 2011 – 500 followers and growing; 18 lists on the 

group feature. This is a 232% increase over the period of one 

year (16.5 percent/month). 

Facebook: 

September 2011- 156 fans   

This is a 20 percent increase over the period of one year.  

YouTube: 

The Center created a YouTube account in February 2011 to 

publicize the 2011 Conference. Two videos have been 

uploaded with a total of 130 views.  The Center is currently in 

the process of producing two new videos: an informational 

video on CGPR and one to promote its 2012 Conference. 

LinkedIn: 

The Center currently has 24 connections, consisting of current 

and past staff, Advisory Board members and PR practitioners.  

Global Blog: 

The Center’ global blog has been revised, and its format, 

layout and content have been updated. 

Issuu: 

The Center used Issuu.com to publish the Proceedings of the 

2011 Global Conference, which has received 190 unique page 

views since July. 

Website: 

From June 1 to August 31, 2011, the website (cgpr.uncc.edu) 

received 905 visits and over 3,000 individual page views. An 

overwhelming majority (77%+) were new visitors to the site.  

Although the Center’s stakeholders are global, it also provides 

unique opportunities and services to those in the UNC 

Charlotte community, especially to students who use its 

library and to the interns and volunteers who are given 

valuable learning experiences performing high-level 

responsibilities in a service unit that brings these students into 

contact with prominent practitioners, scholars/educators and 

other students worldwide, that provides these students with a 

venue to perform professional work and that gives them a 

global perspective beyond that in most internship 

opportunities. 

You are welcome to join the Center in those initiatives in 

which you have interest.  Please tell us how you would like to 

help the Center to fulfill its mission to encourage and to 

support global public relations practice, scholarship and 

education.  

https://twitter.com/#!/CGPR
https://www.facebook.com/pages/The-Center-for-Global-Public-Relations/279881240034
http://www.youtube.com/user/CenterGPR
http://www.linkedin.com/pub/center-for-global-pr/2b/747/a76
http://centergpr-globalwiki.blogspot.com/
http://issuu.com/cgpr/docs/internationalizing_a_public_relations_curriculum_a?mode=embed&layout=http%3A%2F%2Fskin.issuu.com%2Fv%2Fdark%2Flayout.xml&showFlipBtn=true
cgpr.uncc.edu
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STUDENTS GAIN INTERNATIONAL PERSPECTIVE  

DURING LONDON PUBLIC RELATIONS SEMINAR 

When studying international public relations concepts and 

practices, what better way to learn than by actually doing so 

in an international setting? 

That’s exactly what 19 students did with Center Executive 

Director Dr. Dean Kruckeberg during the International 

Public Relations seminar in London from May 16 to June 6.  

The program, sponsored by UNC Charlotte, provides 

students with the opportunity to live at Regent’s College in 

central London and to study international public relations by 

learning from and interacting with international practitioners 

in the United Kingdom. 

After being met by Dr. Kruckeberg at Gatwick International 

Airport, students checked in at Regent’s College before 

heading off to the London Eye for their first off-campus trip.  

During the seminar, students interacted with PR practitioners 

from organizations such as IBM and Kaizo, a London-based 

independent PR and media agency. The students also took 

site visits to Bank of America, the U.S. Embassy, Ketchum 

Pleon and The Times.  

Students selected for the course represented UNC Charlotte, 

Appalachian State, Millersville State University, the University 

of Iowa, Virginia Commonwealth, Southeast Missouri State, 

Central Michigan and UNC Chapel Hill.   

During their spare time, students were able to experience the 

culture and history of the London region. Day trips included 

Windsor Castle, 

Stonehenge, Bath 

and Hampton Court 

Palace.  

The 2012 seminar 

will be led by Dr. 

Ashli Stokes, 

assistant professor  

in the Department 

of  Communication 

Studies at UNC 

Charlotte.  

 Interested? Additional information, 

including costs and an application, is 

available at edabroad.uncc.edu/prel.  

Students visit International PR firm Ketchum Pleon during the Seminar 

Day One, Trip One: Visiting the London Eye 

Executive Director Dr. Kruckeberg and Manager Chelsea get a 

bird’s eye view from the London Eye 

http://www.edabroad.uncc.edu/prel/
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Natalia Flores, APR, joins advisory board 

A native of 

Argentina, 

Natalia A. Flores, 

APR, has spent 

more than nine 

years as a public 

relations and 

marketing 

professional developing 

communications strategies for the U.S. 

Hispanic and Latin American markets. 

Flores has experience with local, 

national and international 

communications outreach while 

working at global agencies Burson-

Marsteller and Porter Novelli in 

Florida. She is currently a director at 

Fusion Communications, a public 

relations boutique agency with an in-

depth understanding of Latin American 

and U.S. Hispanic audiences.  

 Most recently, she was the director of 

marketing at PR Newswire and was 

responsible for the management of 

multi-faceted corporate and 

multicultural marketing outreach 

within the United States. including 

collateral, advertising, HTMLs, 

website, and key communications 

strategies. 

Before joining PR Newswire, Flores 

was the corporate communications 

manager for HispaniMark.  In addition, 

she was the managing director of 

Hispanic Market Pro (HMP), which 

was a series of national educational 

teleseminars for advertising and public 

relations executives on reaching the 

burgeoning Hispanic market.  

Flores has worked on award-winning 

campaigns, including the 4th Annual 

Latin GRAMMY Awards show in 

Miami and a strategic financial 

restructuring communications 

campaign for NII Holdings (formerly 

Nextel International), which have 

garnered accolades from PRSA Silver 

Anvil, PRWEEK, SABRE, Bulldog 

Reporter and the Association for 

Women in Communications’ Clarion 

Awards. In 2004, she was named a 

PRWEEK Awards Young PR 

Professional finalist. Recently, Flores 

has been published in PRSA’s Tactics 

and The Strategist and has delivered 

lectures and workshops at local and 

national venues on Hispanic 

marketing.   

She is accredited in public relations, is 

a board member of the Charlotte 

Chapter of PRSA and is a past 

president of the Miami Chapter of 

PRSA.  Under her leadership, the first 

international PRSSA Chapter in 

Buenos Aires, Argentina, was 

chartered through the Miami Chapter, 

opening the doors for a global student 

network.  

Flres was graduated from Florida 

International University’s School of 

Journalism and Mass Communication. 

In 2000, while a Public Relations 

Student Society of America (PRSSA) 

chapter leader, Flores was an editor on 

A Student's Guide to Public Relations 

Education, which was largely based 

on  A Port of Entry: Public Relations 

Education for the 21st Century (The 1999 

Report of the Commission on Public 

Relations Education). The Guide was 

created by students for students who 

are interested in entering the public 

relations profession. 

 Flores is bilingual in English and 

Spanish. She recently relocated to 

Charlotte, N.C., with her husband and 

3 year old daughter. 

Biography and photo provided by Natalia Flores 

and working on partnerships with various 

organizations. 

We also welcomed our new scholars-in-
residence. Dr. Dong Jin Park is an associate 
professor at the School of Communications, 
Hallym University, Korea and Mao 
Dauquon is an associate professor of 
journalism and communication at Nanjing 
University of Aeronautics and Astronautics, 
Nanjing, China.  
  
This fall, as we begin another busy semester, 
the Center is blessed with a record number 
of staff members. Working alongside 
returning staff member Chelsea Wilde, who 
continues as Center manager, are Associate 
Managers (Interns) Kate Brissenden, Anna 
Craver, Sammie Jo Dellinger and Tetsuro 
Otsuka and volunteers Bronwyn Buedel, 
Emily Harloe, Patricia Mills, Okiwalcemi 
Obasola, and Stephanie Yacono.  
  
Currently, staff members are busy working 
on multiple projects, including getting our 
Global Public Relations Resources and 
Services and sponsorship programs off the 
ground, planning our annual Global 
Research Conference and generating on 
campus visibility.  

CGPR UPDATES , CONT. 

CONFERENCE, CONT. 

Continued from front page 

This conference will showcase research and 

case studies/position papers about globaliza-

tion as a phenomenon that impacts all disci-

plines and professional occupations world-

wide. The conference is designed to explore 

building the relationships that are impera-

tive for successful communication in a glob-

alized world.  

All abstract submissions should be 250 

words or less and may be for completed 

research or research-in-progress that will be 

completed by April 20, 2012. For additional 

information, visit cgpr.uncc.edu.  

Continued from front page 

cgpr.uncc.edu
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T h e  a d v i s o r y  b o a r d  

The Center for Global Public Relations relies on its Advisory Board, which consists of senior-level public relations   

executives and scholar/educators who share the Centerõs vision and mission and who provide the Center with their 

counsel and guidance.  The Advisory Board helps the Center identify goals and opportunities for service to the Centerõs 

stakeholders and is called upon by Center staff for feedback on its many initiatives.  

The 16 public relations professionals on the Advisory Board are:  

G l o b a l  A f f i l i a t e s  a n d  

A s s o c i a t e s  

Global affiliates are scholars and practitioners who work with the 
Center from other institutions; global associates are students who 

work with the Center from other institutions. These scholars, 
students and practitioners contribute to our global PR blog, assist 

the Center with their research, contribute journal articles and 
enhance the global PR research curriculum.  

 

Gina Conley, M.A. Candidate, Kent State University 

Dr. Yi Luo, Montclair State University 

Mazen Nahwahi, President, News Group, Dubai, 

U.A.E. 

Kate A. Mirandilla, University of Technology, 

Sydney , Australia 

Dr. Abhijit Sen, Winston-Salem University 

Dr. Chiara Valentini, Aarhus University, Denmark.  

Gregoria A. Yudarwati, PhD candidate at the school of 

Media and Communication, Royal Melbourne Institute 

of Technology, Australia 

The Center for Global Public Relations 

cgpr.uncc.edu 

centergpr-globalwiki.blogspot.com 

CenterGPR@uncc.edu 

 

The University of North Carolina at Charlotte 

Colvard 5043 

9201 University City Blvd 

Charlotte, NC 28223-0001 

Natalia Flores - Director, Fusion Communications 
Terry Francisco - Senior Vice President, Bank of 
America 
Denise Hill - Vice President, Corporate Communications 
and Public Relations, Delhaize America 
Jean-Michel Janniere -  Employee Communications 
Manager at Goodrich Corporation 
Frank Ovaitt - President, Institute for Public Relations.  
John Paluszek - Senior Counsel at Ketchum Public 
Relations 
Christy Phillips-Brown -  Director, External 
Communications, Delhaize America 
Katerina Tsetsura Associate Professor of Strategic 
Communication/Public Relations, Gaylord College of 
Journalism, Media Arts and Strategic Communication at 
the University of Oklahoma 

Lisa Bottle - Vice President, Communications at 
Goodrich 
Joe Carleo - Owner/Executive Producer, Advanced 
Language and  Media Services 
Linda Welter Cohen -  Founder and Chief Executive 
Officer, The Caliber Group 
Peter Debreceny - Gagen MacDonald 
James Donnelly - Senior Vice President, Crisis 
Management, Ketchum  
Jeremy Dreier - Corporate Communications Senior 
Manager at EPRI (Electric Power Research Institute) 
Joe Epley - Public Relations Consultant 
Tom Eppes -  Chair, PRSA Board of Ethics and 
Professional Standards - Public and Media          
Relations, IMC Counselor 

cgpr.uncc.edu
centergpr-globalwiki.blogspot.com
https://www.facebook.com/pages/The-Center-for-Global-Public-Relations/279881240034
https://twitter.com/#!/CGPR
http://www.flickr.com/people/cgpr
http://www.youtube.com/user/CenterGPR
http://www.linkedin.com/pub/center-for-global-pr/2b/747/a76

